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Know Your Audience

How to Choose the Best Marketing Strategy
Expected Outcomes:

· Recognize the effectiveness and pitfalls of e-mail marketing

· Identify the value and expected outcomes of engaging in blogs
· Understand how our brain interprets messages (i.e., face to face, e-mail, and telephone)

· Research the market and your customer to be able to understand the customer’s objectives and challenges.  Show how your idea/product/service links to the client’s objectives and challenges.

· Learn how to get the most from different media to communicate/network with your customer.

· Strategically design the most effective way to reach your customers using various methods.

Presentation Outline
1. Strategy Development

a. Marketing Plan

i. Very brief discussion (5 minutes)

ii. Resources to help develop a marketing plan

b. Target Market

c. Cost vs. Return

d. Do-it-yourself or Hire a Professional?

2. What to do first? What do you base your decision on?

a. Think Like Your Customer
b. What would I want to receive in the way of information, communications, rewards or services from this company? 
c. What could I get from them that would make me spend more money, or be more loyal?
3. What is your goal short-term? Long-term?
a. Increase awareness of a new product

i. Short-term

ii. Long-term

b. Increase sales

i. Short-term

ii. Long-term

c. Develop a brand image

i. Short-term

ii. Long-term

4. What can you offer?
a. Services
b. Benefits

c. Rewards
d. Premiums
e. Relationships 
f. Guarantees

5. Types of Marketing (The Changing Face of Marketing)
a. Online Marketing
i. Your website

ii. Email

iii. 21st Century Public Relations and Media

1. Press Releases

2. Blogging

iv. Networking

1. WBEA

2. Business Networking

3. inHouston

v. Social Media

1. Facebook

2. Twitter

3. LinkedIn

b. Print (brochures, print advertising, business card)

c. TV/Radio/Newspaper
6. Online Marketing

a. Why is Online Marketing So Important?
b. It’s All About the People

c. Technical, Fast, and Complex 

a. Beyond the Web Geeks
7. Search Engine Optimization
a. Understanding Search Engines 
b. The Different Hats of SEO 
c. Creating Your Own SEO Strategy 
d. Keywords (what are they and how to identify them)
e. Site Design
f. Content
g. Popularity
8. Social Media
a. What is Social Networking?
b. Social Content Goes Mainstream

c. The End of Interruption Marketing 
d. Word of Mouth: Far Reaching and Fast 
e. Types of Social Media
9. Email Marketing

a. Email’s Undeserved Bad Rap

b. Different Types of Email Communication

c. Permission

d. Building and Managing Your Email List

e. Designing Your Emails

f. Planning Your Email Marketing Campaigns

10. Online Advertising

a. A supplement to your offline marketing

b. Easy to measure

c. Targeted by Geographic, behavioral, demographic, and keyword

d. Advertise on Search Engines

e. Advertise on Social Networks

f. Do It Yourself?
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